
Jaguar’s brave new world
Where the marquee is headed, and its latest releases
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According to Jaguar’s Bob Joyce, 
motorists will flock to ultra-
green electric vehicles because 
of the savings they’ll make on 
petrol. This is a far cry from 
1922, when Jaguar was founded 
by Sir William Lyons. Initially 
a modest maker of motorcycle 
side-cars, Jaguar evolved into 
making evocative passenger 
cars. Would Sir William be 
spinning in his grave now that 
Jaguar cars are owned by Tata 
and are proclaiming their future 
in electric cars?

To understand where Jaguar 
is headed, let’s look into their 
past, starting with the XK120 
of 1949. It was with this 
192km/h sports car that Jaguar 
really made its name, rapidly 
following with a series of eye-
poppingly handsome and fast 
sports cars like the XK140 and 
XK150. And who could ignore 
the impossibly beautiful E-Type 
of 1961? In their day these cars 
were excellent value for money 
and proved the engineering 
integrity of the company’s 
products beyond any doubt. 
The slogan Grace, Space, Pace 

captured the car buyers’ imagi-
nation. Sales blossomed.

At the heart of Jaguar was 
its straight six, used in all of 
the above models, as well as 
the Mk VII Saloon, Mk I and 
II Saloons. Few engines in the 
world have been as ubiquitous 
as this, the twin overhead 
cam XK Engine. Properly 
maintained, this engine would 
achieve 320 000 kilometres of 
useful life.

In 1968, Jaguar merged with 
the British Motor Corporation. 
Subsequently, it was subsumed 
by Leyland, which itself was 
later nationalised as British 
Leyland. That’s when Jaguar’s 
woes started. Build quality 
became sketchy and the brand 
languished through lack of 
care and investment until Ford 
bought it in 1989. Since then, 
Jaguar has seen resurgence in its 
fortunes and is now riding the 
crest of a comeback wave. Ford 
sold Jaguar and other assets in 
2008 for R22 billion to the 
Indian company, Tata Motors.

The Jaguar XJ is the luxury 
saloon flagship model and there 

has been an XJ in production 
since 1968. Early in 2003, the 
third generation XJ arrived in 
showrooms and while the car’s 
exterior and interior styling were 
traditional in appearance, the car 
was completely re-engineered. 
But it attracted a fair amount 
of criticism from motoring 
journalists who claimed that the 
car looked old-fashioned, even 
though beneath the conserva-
tive body was a highly advanced 
aluminium chassis that put the 
XJ to very near the top of its 
class. Stung by this criticism, 
Jaguar rolled out the introduc-
tion of the fourth generation XJ 
six years later.

So, what of the future for the 
brand? Where is Jaguar headed? 
Adrian Hallmark, the Global 
Brand Director of Jaguar Cars, 
says: “The new 2012 Jaguar 
range is our finest yet. Every one 
of our models fully embodies 
the brand ideals – innovation, 
bold design and effortless high 
performance.” Grace, space and 
pace, then? “The Jaguar XKR-S 
is a new performance flagship 
for Jaguar by becoming its ❱
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most powerful production car 
ever, capable of 297km/h and 
0-100km/h in 4.2 seconds,” 
continued Hallmark.

Mike Cross of Jaguar Cars 
says: “The XKR-S encom-
passes everything a perform-
ance Jaguar should be. Every 
response delay has been 
minimised in order to give the 
car a more connected feel in 
the manner in which it steers, 
handles, stops and goes.” He 
should know. He’s their Chief 
Engineer, Vehicle Integrity. 
Meanwhile, the Jaguar XF 
saloon has received bold new 
front and rear revisions to its 

appearance to bring it in line 
with the flagship XJ. Even 
more interesting is the major 
technical advance made with its 
all-new 2.2-litre, four-cylinder 
turbodiesel engine.

So what kind of Jaguars can 
we expect in the future? Enter 
the Jaguar C-X16: the new 
sports car that slots in below the 
XK and which is a superb two-
seater Porsche Cayman rival with 
cutting-edge hybrid technology. 
It should go on sale in roadster 
and coupe form next year.

Up front is a new 3.0-litre 
supercharged V6 producing 
275kW and 450Nm of torque. 

Not content with the powerful 
V6, the car has an electric 
motor, adding 70kW and 
235Nm of torque. The latter 
is bolted to an eight-speed 
ZF automatic gearbox, and 
is powered by a lithium-ion 
battery pack buried behind the 
two front seats. The electric 
motor assists the petrol engine 
and improves fuel economy. It 
can also travel at up to 80km/h 
in the electric-only mode for 
short distances. A Kinetic 
Energy Recovery System 
(KERS) similar to those fitted 
to current Formula One cars, 
offers energy accessed by a 

‘push to pass’ button, giving the 
C-X16 another slew of torque 
for up to 10 seconds. Sound like 
fun. But how fast is it? Jaguar’s 
official figures are 0-100km/h 
in 4.4 seconds, topping out at 
(a limited) 297km/h. So the 
fuel consumption must be dire, 
right? How does 6.9l/100km 
sound? It claims to emit just 
165g/km CO2 emissions, which 
is no worse than a 1.2-litre Fiat 
Punto.

Ian Callum, Jaguar’s Head 
of Design, has been quoted as 
saying: “Of all the Jaguars I’ve 
ever designed, this is the one I 
want to own most.”

The new 2012 Jaguar range is the finest yet. Every one of the models fully 
embodies the brand ideals – innovation, bold design and effortless high 
performance.
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The Jaguar XJ 3.0 Diesel
Let’s face it; the XJ has bold 
love-it-or-hate-it styling. In 
particular, the rear end is the 
greatest opinion divider. A bit 
like Marmite – some like it, some 
hate it. Ian Callum reckons it 
was the right design for the car. 
“I would never set out to be 
shocking for the sake of it, but 
it’s great to challenge people 
through design.” he says.

If you view the XJ purely as 
a luxury limo, it’s not perfect. 
The ride is firm, the steering is 
over geared and the styling 
is not up to everyone’s tastes. 
But take the XJ over sweeping, 
fast roads and the car’s set-up 
really starts to shine. The 
firm ride and quick steering 
combine to offer sports car-like 
handling. It is so much more 
engaging than a big Lexus or 

Mercedes-Benz, for example. 
The BMW 7 series gets close, 
but it simply can’t match the 
agility of the Jaguar.

The Jaguar is a joy – it 
purred, and then roared upon 
command. How they get this 
big, relatively heavy, diesel-
powered car to go so quickly 
is extraordinary. My choice 
of Elgar blasting through the 
Bowers & Wilkins 1 200-watt 
premium sound system and 20 
speakers was very moving.

The stunning sweep of the 
dash beneath the windscreen 
has been a big hit with buyers. 
I found the fiddly touch 
screen too small, making the 
graphics hard to read, though 
I expect this will be modified 
in future Jags.

The huge transmission tunnel 

means that any back seat 
occupant in the middle has 
their feet splayed either side, 
resulting in an unseemly game 
of footsy with the other occu-
pants. Increasingly though, 
luxury cars in this segment 
aren’t likely to carry three rear-
seat passengers.

Our car had adaptive cruise 
control, which uses radar to 
detect the presence of cars in 
front, and slows your car down 
if it detects a speed differential. 
It’s a great idea, but I found 
that it doesn’t always work 
well in traffic moving at speed, 
although it works fine at lower 
speeds. The Jaguar’s adaptive 
system will not bring you to a 
stop and pull away again auto-
matically like a modern BMW 
or Mercedes will, and in all 

fairness, we can’t expect the 
car to understand the actions 
of other drivers the same way a 
human brain can. I mean, can 
you work out what half of the 
people on the road are doing 
at the best of times?

The sheer pleasure of going 
for a drive makes the other 
compromises well worth it. The 
XJ range offers three trim levels: 
Premium Luxury, Portfolio and 
Supersport; and three engines: 
3.0 diesel, 5.0 naturally aspirated 
V8 and 5.0 supercharged V8.

Abroad it’s this, the diesel, 
that’s driving sales. It’ll do 
100km/h in 6.4 seconds and 
returns 9.6l/100km on the 
combined cycle, so it’s no 
slouch either.

Do I like Marmite? Oh yes, 
like the XJ Diesel, I definitely do.
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