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BMW’s smart car of the future

T
he smart car of the future will 
allow you to order movie tickets, 
make reservations, and email 
or text people. Surely they will 
be the ultimate mobile devices, 
because they truly are mobile. 
Making information more 

accessible to the driver has become a new 
automotive focus and that’s where BMW’s 
Domagoj Dukec comes in. He’s Project 
Leader for BMW’s Advanced Design 
Studio, where their latest concept, Vision 

ConnectedDrive, was designed. Built 
primarily around future technologies and 
innovation, the new Vision ConnectedDrive 
Concept is creating a buzz in design circles.
BMW’s head of design is Adrian 
Van Hooydonk. He reckons their 
ConnectedDrive concept had to be 
communicated in an emotional way to help 
people to grasp the ideas they have for the 
future of cars. Van Hooydonk continues. 
“The most appropriate way to convey 
the concept was to reveal it in a classic 
roadster. If you look at the car, there is not 
much that’s new as far as surface languages 
go, as it retain the core elements of a BMW 
like a long bonnet and shorter overhangs. 
Since BMW has such a strong heritage, the 
so called ‘flaming surfaces’ and colours are 
muted to emphasise the interior.”
Domagoj Dukec picks up on the theme. 
“The other heritage element we used 

here is the sliding door, coming from the 
BMWZ1. On the Z1 the door slides down, 
so you have to compromise on the design 

to make it work. Since BMW always has 
this long distance between the front-wheel 
and A-pillar which is perfect to put the door 
inside. This side design also allows you to 
even drive with the door open.”
BMW stands for driver-oriented 
interior. “On this car, again, the story is 
ConnectedDrive, and it also shows that 
regardless of what we do in the future, in 
all the technical pre-development which is 
quite complex, we will not be losing the 
emotional aspect of driving pleasure. The 
main focus is to enhance driving pleasure 

and all this technology is helping you to 
make this experience even better. This 
is a dream car that shows our potential”, 
says Dukec. As a two-seater roadster, the 
BMW Vision ConnectedDrive showcases 
a dynamic, purist interpretation of the 
characteristic BMW language of form: the 
long bonnet, the long wheelbase and the 
passenger compartment set well back seem 
to accelerate the vehicle even at a standstill.
Perhaps more importantly, the cars have 
the ability to pinpoint your current location 
at all-time, identify your music and movie 
preferences, and furthermore, interact in a 
social way with other cars on the road. Over 
the next ten years, cars will ‘crowd source’ 
information from other drivers as they pass 
your vehicle, learning valuable information 
which is then displayed on your screen. 
And you thought it was just a car? 

Richard Webb

Cars are bound to 
become a central hub 
of information, a super-
smart mobile office that 
allows you to complete 
most of your daily tasks.

Juliane Blasi was responsible 
for the design of the car, her 
second roadster. She is one of 
the most talented of the 300 
or more designers within the 
BMW Group studios around the 
world. Ms. Blasi joined BMW 
back in 2003 and previously 
studied transportation design 
at Germany’s Pforzheim 
University, one of the oldest 
design programs in the world. 
As part of a six-month exchange 
program, she joined the 
DesignworksUSA design studio 
in California back in 2005. At the 
time, BMW was already hosting 
an internal competition for the 
second-generation Z4 Roadster, 
which launched in 2009. Ms. 
Blasi teamed up with another 
talented designer, Nadya 
Arnaout and together won the 
competition for the new Z4.
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“BMW really opens 
up the horizons for a 
designer.” Dukec


